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Explanatory Notes on Main Statistics Indicators

Total Retail Sales of Social Consumer Goods refers to the amount of physical goods sold directly by enterprises (units and
individual households) to individuals and social groups for non—production and non-operating purposes through transactions, as well as
the amount of income obtained from the provision of food and beverage services. Individuals include urban and rural residents and im-
migrants; social groups include institutions, social groups, troops, schools, enterprises and institutions, neighborhood committees or vil-
lage committees, etc.

Purchase, Sales and Stock of Commodities by Wholesale and Retail Trade refers to the purchase, sales and stock of com-
modities by wholesale and retail enterprises, industrial activity units and individual sellers of different status of registration.

Total Purchases of Commodities refers to the total value of purchases of commodities by the establishments from other estab-
lishments or individuals (including direct import from abroad) for the purpose of re-selling.

Total Sales of Commodities refers to the total value (included added tax) of commodities sold by the establishments to other
establishments and individuals (including direct export).

Wholesale of Commodities refers to all the total sales of commodities except the retail sales of consumer goods. Included the
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sales of commodities to production or operation units for the purpose of production and operation; the sales of commodities to whole-
sale and retail sale trade and catering industry for the purpose of re—selling or re—selling after further processing; the sales of com-
modities for direct export to abroad or export on a commission basis by entrusted the foreign trade department.

Retail Sale of Commodities refers to the commodities sold to urban and rural residents for their daily use, to social groups for
the use of non—production and non-operation and purchased by public money of the social groups.

Total Value of Commodity Stock refers to the total commodities owned by wholesale and retail sale enterprises, economic ac-
tive units and individual sellers of various types of registration status at the end of the reference period.

Commodity Transaction Markets refers to the markets provided with fixed place and equipments, and there are some opera-
tors who engaged in transaction of various substantial commodities in the markets by public and concentrating transaction.

Value of Transaction at Transaction Markets refers to the total sales value of commodities realized by the operators in the
transaction market. Commodity transaction markets include consumer good markets and means of production markets.

Number of Tourists

(1) International tourists refer to foreigners, overseas Chinese, Chinese compatriots from Hong Kong, Macao and Taiwan coming to
China for sight—seeing, visits, tours, family reunions, vacations, study tours, conferences and other activities of a business, scientific and
technological, cultural, educational and religious nature. It does not include representatives and employees of resident institutions of
foreign countries in China such as embassies, consulates, news agencies and offices of foreign companies and organizations, nor does it
include long—term foreign experts or students residing in China, or persons in transition without spending a night in China.

(2) Chinese residents going abroad refer to Chinese residents going abroad for short terms for either public business or private
purposes. Chinese employees working on international transport carriers are included in those going abroad for public business purpose,
not in those for private purpose.

(3) Domestic tourists refer to residents of the mainland of China who stay for one night at least but no more than 6 months at
tourist facilities in other places than their permanent residence within the territory of the mainland China, including foreigners, overseas
Chinese and Chinese compatriots from Hong Kong, Macao and Taiwan who have resided in China for over one year.

Foreign Exchange Earnings from International Tourism refer to the total expenditures of foreigners, overseas Chinese, Chi-
nese compatriots from Hong Kong, Macao and Taiwan during their stay in the mainland of China, which are earnings of foreign ex-

change from international tourism from the point of view from China.
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